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CERTAIN LANGUAGE MEANS OF EMOTIONS EXPRESSION IN SUPERIOR
INTERNET COMMUNICATION

The article notes that the emotional sphere of individual is extremely diverse and complex. Emotions play an impor-
tant role in human life and are closely interconnected with the processes of speech and communication. At the language
level, emotions are transformed into emotiveness, i.e. a person's verbal / nonverbal reaction to a stimulus. Demonstrating
one’s own emotions is a natural need of man of today in the process of communication. For the modern communicator,
in particular the user of social networks, there are various forms and means of expression of emotions: phonetic, graphic,
lexical, syntactic and other means.

The authors note that the predominant graphic tool aimed at visual perception of information. The main research
methods are theoretical analysis and synthesis (generalization of theoretical information about the category of emotion-
ality, defining characteristics of Internet communication), descriptive method (description of features of lexical means to
express emotions), systematic analysis (selection of factual material, its systematization).

It is proved that the peculiarities of virtual communication are: dialogicity, emotionality, special authorial character,
reader-author or speaker-listener ratio, removal of time and space restrictions, participants’ status is usually equal, gen-
eral picture of the world, unlimited choice of language means. The desire to experience certain emotions is explained
by the desire to emotionally fill the text. Especially since the Internet contributes to this, because an important feature
of Internet communication is the combination of various stylistic elements, the use of colloquial words and phrases,
elements of language games, the use of phraseology and more. Emotiveness is a linguistic characteristic of the text that
can cause an emotional effect. It is the result of the transmission of human emotions through language. Accordingly, any
verbal means of expression convey either neutral emotions, or positively or negatively colored.

As aresult of the research it was found that in situations when in a large flow of information the sender of the message
has to attract the attention of the recipient, he makes the most of the influence of graphic means, supplementing them with
symbolic information.

Key words: emotions, emotiveness, language, Internet, social networks

Introduction. Language, being the main tool
of human communication, not only provides infor-
mation exchange of speakers, but also reflects their
emotional state in the act of communication. At this
stage of development of the linguistics of emotions,
there are anumber of problems that determine several
main areas of research, including the communica-
tion of emotions. An important function of emotions

is their communicative ability. Emotions permeate
all the communicative activity of man, all spheres
of his life and are reflected at all levels of language.
Speech is the most important form of human emo-
tions expressing. The study of emotions and their
role in human life has always interested scientists,
researchers working in a number of sciences, such
as philosophy, physiology, psychology, linguistics.
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Most scientists differentiate emotions as pos-
itive and negative. Positive emotions reproduce
a positive assessment of an object or phenomenon.
People feel positive emotions if they are not threat-
ened, they realize their dreams, they feel comfort-
able. Examples of such emotions are joy, satis-
faction, optimism, inspiration, compassion, love.
Positive emotions cause dilation of blood vessels,
increase the intensity of energy metabolism, men-
tal and physical performance. Negative emotions
are the opposite of positive ones. They occur when
a person, for example, finds himself in a dangerous
situation, feels threatened by life, health, relation-
ships, his plans or rights. Strong long-term nega-
tive emotions can inhibit human activity, hinder
development and self-realization. Negative emo-
tions include anger, sadness, disgust, resentment,
despair, anxiety [ Virotchenko : 6]. It should be noted
that, in certain situations, negative emotions stimu-
late human activity, directing it to overcome obsta-
cles. For example, sometimes outbursts of anger
and fear can contribute to a person’s survival. At
the same time, unjustified outbursts of anger moti-
vate the manifestation of other negative emotions,
which worsen the state of health, can inhibit human
activity, hinder development and self-realization.

The objective of this research. The aim
of the article is to find out the specifics of using
some means of communication to indicate the emo-
tional states of users in English-language social
networks.

Results and discussion. After analyzing
the special literature, we come to conclusion that
all existing classifications of emotions comple-
ment each other. Researchers distinguish between
nuclear and peripheral emotions; those that a per-
son experiences most often and those that are less
needed. Scientists believe that people use different
language tools to express the same emotion [Izard :
93]. Emotions are a form of perception of the world

At the linguistic level, emotions are trans-
formed into emotiveness. In other words, emotions
are a psychological category, and emotiveness
is a linguistic one. Emotiveness is the author’s
assessment or reaction to an object, through which
he expresses feelings and emotions using verbal or
nonverbal language. In emotional communication,
the expression of emotional states of interlocutors
comes to the fore, and in emotive communication,
on the contrary, it is due to language that a certain

emotional state is caused in listeners [Borysov : 6].
The concepts of emotionality and emotiveness are
considered in the plane of language.

Speaking about Internet communicating as
a separate and modern type of communication,
linguist L. Ivanov divided its genres into three
groups [Mitel'shtet: 2]. The first is a group of gen-
res of other functional varieties of language that
operate online without change. In this group, it is
worth noting, scientific, journalistic texts, fiction.
The second are traditional, adapted online, and pre-
sented in a modified form. This group includes
genres of print media. And, the last group is exclu-
sively genres that exist online. These include online
genres such as chats, surveys, questionnaires. They
are formed under the influence of the conditions
of Internet communication.

Researchers in their work identify the main
features of Internet communication in social net-
works: [Zagoruyko : 4]

1. Increased verbal activity caused by the almost
complete disappearance of communication barri-
ers between participants.

2. Interruption, mosaic of communication.

3. Specific etiquette of communication, new
language.

4. Emotional communication, as an attempt to
fill the deficit of nonverbal communication.

5. Emotional state during communication.

6. The experience of “flow”, which involves
immersion in activities, loss of sense of time, con-
trol over the situation.

The physical absence of communication part-
ners, on the one hand, contributes to their open-
ness to each other, the expression of feelings in
which they were ashamed to admit in real life, and,
on the other hand, the lack of nonverbal compo-
nent often helps people hide their true emotions
and attitudes.

Internet language is formed with the help of com-
municative situations that exist in cyberspace. This
language is a system of phonetic, lexical, gram-
matical and graphical means that are formed in
the unique conditions of the Internet environment.
It should be noted that the Internet language, being
a form of existence in written language, is actually
close to spoken language, as it has all its main fea-
tures: ease, immediacy and unpreparedness of com-
munication, the predominance of dialogue over
monologue, emotionality, expressiveness, eval-
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uative reactions, incomplete structure, the design
of syntactic, phonetic and morphological levels, dis-
continuity and logical inconsistency of utterances.

O. Prikhodko thinks that “Emotions need to be
monitored from the point of view of harmony, it
is important to give and you need to give positive
emotions, and not bother others with unnecessary
bad mood. Users of social networks think that
emotions can be managed, that you can improve
yourself and raise your emotions to a higher level.
The Internet environment is firmly established in
our lives and, from the point of view of various
Sciences, has become a common phenomenon for
the study of various phenomena. For example,
such as: poverty, migration, political processes,
family life, and so on. People in the modern world
move with their heads down, but they look not
at their feet, but at their phones and gadgets. The
main source of joy, a tool for work, and a way to
communicate today is a social network, whose site
is visited every day by any self-respecting user.
At the same time, the communication that occurs
in social networks ceases to be purely functional,
and becomes more and more emotional. The phe-
nomenon of emotions in the Internet environment
is interesting for its versatility and a kind of unre-
ality. As ordinary people, we understand that emo-
tions are very difficult to put on paper, although,
on the other hand, millions of books by different
authors have been written, and we re-read and love
them. Nothing happens for nothing.

In fact, one hundred percent involvement of peo-
ple in social networks and the Internet in General
has causes: it is interesting, unusual, fun, enjoyable
and there’s an answer right on your question, there
you don’t feel left out, because as soon as you write
the message, it appears in front of the interlocu-
tor, and it will be difficult for him not to answer,
because you see his/her activity in relation to
yourself and your message. That is why on social
networking sites we see a sea of different images,
countless sets of different emoticons in the form
of faces, cats, dogs, etc. It all formed as a standard
product in the modern economy: on the one hand,
there was a need for communication from users, on
the other — the organizers and developers of social
networks provoked this need.” [Prikhodko]

Some linguists recognize the language com-
mon on the Internet communication as a new form
of language, along with oral and written forms,

defining certain features. What are the features
and emotional component of the Internet lan-
guage? Highlight the main characteristics. First
of all, it is the presence of special signs that replace
nonverbal communication. These include emoti-
cons (emoji), which convey a variety of emotions.
Despite the fact that emoticons are able to convey
absolutely all emotions, such as raising your voice,
anger, joy, or calm.

Secondly, it is the presence of neutral means
of literary language; it is the use of “non-liter-
ary” means of language, which brings it closer to
the language of journalism. In modern Internet dis-
course, there are certain means of speech that are
used only in networks, and have become common-
place for users. One of the most popular means was
the abbreviation “lol”, which, today, is interpreted
differently. However, its original meaning was
“laughing very loudly”. Initially, the abbreviation
was used to express 18 violent emotions, but, after
the conditions of mass distribution, it ceased to
reflect its original concept. Today, “lol” no longer
means, “laughing out loud”. This is a common
reflection of the so-called consent, when the inter-
locutor supports the idea, but without oversatura-
tion of emotions [Wikipedia].

Paying attention to the previous characteristic,
another feature will be the widespread use of abbre-
viations. Linguist G. Sidoruk notes in his work “the
abbreviation as a product of the method of express-
ing the abbreviation usually consists of a combi-
nation of letters taken in different combinations
from the abbreviated word or phrase” [Sydo-
ruk : 5]. Thus, this tool is used in all writing genres.

The fourth characteristic is the formation
of neologisms. An English-language online
source, the British Council, states that “neolo-
gisms are words or phrases that are invented to
describe either new things or to give a new name
to an old idea. Neologisms are formed, for exam-
ple, by blending, by borrowing from other lan-
guages, from acronyms and from affixes” [British
Council]. For example, today instead of the word
“photography” in social networks there is such
a thing as “avatar” [Wikipedia].

It is also worth noting the appearance of words
under the influence of computer jargon. Com-
mon words are “/ogin” — profile, “post” — upload
an entry or photo in your profile, “redirect” and oth-
ers. The next characteristic is the use of forms
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of the imperative mood of the first person singular
instead of the form of politeness in the second per-
son plural. Other features of Internet discourse will
be “agrammatism” ( i. e. deviation from the syn-
tactic and punctuation norms of literary language),
and emotional syntax, which conveys the free
and expressive language of communication.

Thus, it can be argued that the language
of the Internet contains the means of various func-
tional styles (conversational, artistic, epistolary, sci-
entific, journalistic). Internet discourse is character-
ized by language units of different levels. We came
to the conclusion that the features of virtual com-
munication are: dialogueness, emotionality, special
authorial character, the ratio of reader-author or
speaker-listener categories, removal of restrictions
in time and space, the status of participants are usu-
ally equal, the general picture of the world, unlim-
ited choice of languages means. Means of express-
ing emotions are considered by linguists at different
language levels (graphic, phonetic, morphological,
stylistic, lexical, syntactic) and perform certain
functions, according to the author’s intention.

Graphic information in social networks is
necessary for adequate transmission of emotional
communication. Communication on the Internet is
devoid of the tone of speech, emotional coloring,
the tone of voice, diction, gestures. This is com-
pensated by increasing the emotional color of mes-
sages, which is created with the help of special
symbols, pictures, photos or “gifs” — images (ani-
mated pictures). and facial expressions, which are
extremely important for successful interpersonal
communication in real life.

Since its origin, emoticon undoubtedly have
become a part of the mainstream communication
around the globe allowing people, with differ-
ent languages and cultural backgrounds, to share
and interpret more accurately ideas and emotions.
In this vein, it has been hypothesized that emoji
shall become a universal language due to its generic
communication features and its ever progressing
lexicon [Santamaria-Bonfil & Toledano Lopez].

An emoticon is a written expression of emo-
tions in text messages with ASCII graphics sym-
bols. Often in Web communities, text emoticons
are automatically converted to graphics. Graphic
emoticons have become very popular in forums
and chats due to the convenience of insertion
into the text, intelligibility, the ability to express

and clarify the emotions embedded in the send-
er's message with text or a graphic icon. It is pos-
sible to allocate often used from them: :-) means
a smile; :-(expresses feelings of sadness or disap-
proval; : - * means a kiss; ;-) means a wink.

Since the appearance of emoticons, they are
constantly evolving. Now there are whole sets
of emoticons, from which you can select the appro-
priate and automatically insert into the text. It
should be noted that the participants of communi-
cation may interpret the meaning of these symbolic
signs, their emotional color or the context they
carry. The absence of any such signs in the mes-
sage is often seen by communication participants
as a hostile attitude, unwillingness to communicate
and maintain contact.

In addition to “emoticons” to compensate for
the tone and focus on part of the statement in vir-
tual communication uses the so-called “caps”
(from the English “Caps Lock” — locking the upper
case of the keyboard; writing a phrase or part
of it in capital letters), which is interpreted as
increasing voice. Also, “caps” are used to empha-
size the semantic importance of this information:
“Please, HELP me!”

Based on the classification of scientists I. Golub,
N. Valgin, V. Maximov [Nasalevych & Lukhanova]
and studying the views of various researchers, we
can identify the following phonetic means.

Internet language is characterized by repeated
repetition of sounds in emotionally signifi-
cant words: “Our family loooooved this series”
“Heyyyyy! Is anyone at the lake yet?”.

Emotional sounds that reflect the articulatory
capabilities of the human speech apparatus are most
often exposed to emotional prolongation in literary
language. Internet language does not involve artic-
ulation; any sounds can be repeated many times
without taking into account their pronunciation.
Users seeks to graphically give the emotional sig-
nificance of their message with the help of sound
prolongation, the phonetic features of the language
is often not taken into account.

Chanting or pronunciation (in written language
and the Internet environment is writing in syllables)
also often serves to express the feelings of the user.
Words are divided into syllables exclusively by
a hyphen in literary language. The division of lex-
ical units into syllables can occur in different ways
in the Internet language: dot division;
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articulation with the symbol “/” (slash) or “\”
(reverse slash);

division by alternation of lowercase and upper-
case letters;

articulation with the symbol “*” (asterisk);

colon: “L *o0 *o0 *o0 *v *v * e * e them aaall”

Distortion of language spelling standards can
also serve as a means of expressing users’ emo-
tions. Sometimes demonstrative disregard for
spelling rules turns the text into a concept of pho-
netic transcription.

“I can haz a cheezburger?” (distortion from
Can I have a cheeseburger?) “Lemme chex mah
mailz.” (distortion from Let me check my mail.)

Word stress in the Internet space is most often
demonstrated by a capital letter. The expres-
sion of the user’s emotions is carried out during
the deliberate misstatement of word stress. As
arule, yes, negative emotions are conveyed: irony,
irritation, contempt, disgust.

Phrasal stress in literary language is usually
highlighted in italics or capital letters. The means
of expressing phrasal stress in the Internet lan-
guage are much more diverse. We found the use
of such tools as: capital letters; italics; empha-
sis; color highlighting; use of Latin; underlining
of an emotionally significant word or phrase can
be done with the signs: “*” (asterisk), '#' (hush),
'$' (Dollar), '+' (Plus), "' (Exclamation mark), '?'
(Question mark); application of several means.

Intonation marking in Internet communica-
tion is realized by repeating punctuation marks
or ignoring punctuation marks. After analyzing
the communication on Instagram and Snapchat,
we came to the conclusion that the dot at the end
of the sentence when communicating online is seen
by many Internet users as a sign of a bad mood
of the interlocutor or unwillingness to communi-
cate: "Stop do it."

The emotional function is not only the message
of any fact, but also the attitude of the speaker to it
in two directions: intellectual-logical and emotion-
al-volitional. We now read punctuation marks as
emotional expressions when combined in new, how-
ever grammatically inaccurate, ways. This is innate
inthe modern age, but there was a time when a colon
and a closed parenthesis :) weren’t used to indicate
feeling. Science has shown that we react to these
constructed faces in the same way we do a human
smile or frown-but only when read left to right.

Today, emojis offer us all a wider breadth
of expression—and some of the emotional nuance
that is often lost over email and text-based commu-
nication. [Zendesk Blog]

Conclusions. We come to the conclusion that
in situations when in a large flow of information
the sender of the message has to attract the atten-
tion of the recipient, he makes the most of the influ-
ence of graphic means, supplementing them with
symbolic information.
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JIESIKI MOBHI 3ACOBM BUPAKEHHS EMOIII
B CYHACHOMY IHTEPHET-CIIIVIKY BAHHI

V crarTi 3a3HaUeHO, 110 eMOLlii{Ha cdepa JIOAMHY HaJ3BUYaiHO pi3HOMaHITHA 1 ckiagHa. EMorii BiAirparoTh BaxIIMBy
POJb Y JKUTTI JIOAUHM 1 TICHO B3a€MOIIOB SI3aHi 13 poIiecaMy MOBJICHHsI, koMyHikanii. Ha MOBHOMY piBHI eMorlii TpaHc-
(bopMyIOThCS B €MOTUBHICTH, TOOTO BepOasbHy / HeBepOanbHy peakiliio JIOOUHU Ha MoAgpa3sHuK. JleMoHCcTpalis Biac-
HHX €MOLIil € MPUPOAHBOIO MOTPEOOIO CYUaCHOI JIIOAWHHU Y MpoLeci KOMYyHiKawii. 1 cy4yacHOro KOMyHiKaHTa, 30KpemMa
KOPHCTYBa4a COL[IaIbHAX MEPEkK, IPUTaMaHHi pi3Hi (OpMH 1 3acO00U BUPAXKEHHS MO (POHETUYHI, rpad)iuHi, ICKCHYHI,
CHHTAaKCHYHI Ta 1HIII 3aCO0H.

ABTODH BiI3HAYAIOTh, IO TIepeBaxKae rpadianmii 3aci0, CIpAMOBaHHUI HA 30pOBE CIPUHHATTS iH(GopMarlii. OCHOBHUMH
METOJIaMH JIOCTI/DKSHHS € TCOPETUYHUN aHai3 1 cuHTe3 (y3araJbHEHHS TEOPETHYHHX BiZJIOMOCTEH PO KaTErOpiro eMo-
THBHOCTI, BU3HAYAJIbHI XapaKTePUCTUKH 1HTEPHET-CIIIKYBaHHS ), OMUCOBUI METOM (OIHC 0COONMMBOCTEH BHKOPUCTAHHS
JICKCUYHUX 3aC00IB JUIsl BUPAXKCHHS MOITii), CHCTEMHUIA aHami3 (100ip GaKTUYHOro Marepiaiy, HOro cucTeMaTH3allis).

HoBeneHo, Mo 0COOMMBOCTSIMH BipTyalbHOTO CIUIKYBAHHS €: JiaJOTiYHICTh, EMOIIHHICTh, 0COOMMBUI aBTOPCHKUIA
XapakTep, CIiBBIAHOIIECHHS KaTeropiil unTad-aBTop ad0 MPOMOBEIb-CITyXad, 3HATTS 0OMEXKEHb Y Yaci Ta poCTopi, CTaTyc
YJYaCHUKIB 3a3BUYail € piBHUM, (JOpPMyBaHHS 3arajbHOI KAPTUHHU CBITY, HEOOMExeHHUH BHOIp MOBHUX 3ac00iB. baxanus
HEPEKUTH Ti UM iHII eMOLil MOACHIOETHCS MPArHEHHSIM JI0 eMOLIIIHOr0 HalOBHEHHS TeKcTy. Tum Oinblie, mo IHTep-
HET 1IbOMY CIIpHsI€, aXKe BaXJIIMBOIO PUCO0 [HTEpPHET-CIIIIKYBaHHA € MOETHAHHS PI3HOMAHITHUX CTHUJILOBHUX €JIEMEHTIB,
BUKOPHCTAHHS PO3MOBHUX CJIiB Ta 3BOPOTIB, €JIEMEHTIB MOBHOI I'PH, BUKOPUCTaHHS (hpa3eonorizmis Touio. EMOTHBHICTD
€ JIHTBICTHYHOI XapaKTEPUCTHKOI TEKCTY, IO 3/IaTHA BUKIMKATH EMOIIHHUH e(ekT. BoHa € pe3yapraroM mepenadi
eMOIIi1 JIIOIMHY 3a JOMOMOTOK MOBHHX 3ac00iB. BiamoBiaHo, Oymb-sKi BepOaibHi 3ac00M BUPXCHHS TepelarTh abo
HEUTpalbHI eMOIlii, 200 * MO3UTHBHO YU HETaTHBHO 3a0apBJICHI.

VY pe3yabTaTi JOCHiKEHHS 3’ COBaHO, M0 Y CUTYAIlisX, KOJU Y BEMKOMY ITOTOI iH(pOpMAIIii BiIpaBHUKY MOBIIO-
MIICHHSI JIOBOJIUThCS TIPUBEPHYTH yBary ofiep>KyBada, BiH MAaKCHMAITbHO BUKOPUCTOBYE BILTHB TpadiuyHuX 3ac00iB, I0TO-
BHIOFOYM HUMH CHMBOJIIYHY 1H(POpPMAITIFO.

KuarouoBi ciioBa: emoliii, eMOTUBHICTh, MOBA, [HTEpHET, COIIiAIbHI MEPEXi.
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